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This research aims to explore the role of artificial intelligence (Al) in
enhancing decision-making processes within economic and administrative
domains. Through a comprehensive review of current literature and analysis
of previous studies, the research problem is identified as the limited
integration of Al technologies in supporting economic and administrative
decisions, despite the availability of resources. This limitation is attributed to
challenges related to cost, infrastructure, and qualified personnel. The study
addresses the practical applications of Al, the challenges associated with its
adoption, and the future prospects of its implementation in institutions. A
descriptive analytical methodology was adopted, incorporating literature
review, case study analysis, and expert interviews. Data was collected from
multiple sources, including academic articles, institutional reports, and
specialized books. The study concludes that Al significantly contributes to
improving operational efficiency, providing accurate analytics, and supporting
well-informed decision-making, while also emphasizing the importance of
addressing ethical considerations and technical challenges—particularly in
fields such as cybersecurity, where reliability, data protection, and risk
mitigation are critical.
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